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This ebook features a truly unique marketing resource. 71 of the
World’'s Top Marketers have agreed to share the Most Effective
Articles they ever wrote — and, in most cases, to comment on
the background behind that effectiveness. The ideas, tips and
techniques you’ Il discover will give an amazing energy boost to

your current marketing efforts.

I know you'll find these articles as enriching and rewarding as |
did when | had the pleasure of reading them for the first time.

(G

Michael Carney,

/
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markus allen

For Markus Allen's
$10,000 Marketing Tip of
the Day, subscribe FREE
at www.markusallen.com

Test Reveals
Your Best Ad

Last week, | zapped atest e-mail about my new EZ eMarketing
ToolBox. We tested 10 different versions of the announcement.
The e-mail message itself was exactly the same ... only the sub-
ject line was different.

Can you guess the winning subject line?

#1 New report revea s how to put your marketing on autopil ot
#2 From Markus Allen: "Y ou have aready won!"
#3 From Markus Allen: Finally, away to make money
with your Website
#4 From Markus Allen: Beta testers wanted
#5 From Markus Allen: Betatest the new EZ eMarketing ToolBox
#6 From Markus Allen: Y our own Web contest
#7 From Markus Allen: Y our own Web contest in 60 seconds
(or less)
#8 From Markus Allen: "Did you just win a Pam(R)
m2100 Handheld"
#9 Markus Allen's new system puts viral marketing
to work for you
#10 Markus Allen offer new Special Report

http://www.WorldsTopMarketers.com 17



markus allen

Here are the top three winning e-mails:

#4 From Markus Allen: Beta testers wanted
17% response

#1 New report revea s how to put your marketing on autopil ot
10% response

#2 From Markus Allen: "Y ou have already won!"
9% response

It's interesting to note the best test e-mail outpulled the worst
almost 350%! And | thought the worst responding e-mail of-
fered one of the best subject lines.

Testing offers an amazing way to leverage your marketing dol-
lars. Once you test and analyze your results, roll out using the
best message. Y ou generate higher response for the same money.

But, the best responding e-mail did NOT produce the most
profitable response. One of the worst responding test e-mails
produced the most profitable results.

Bottom line: The best test might produce high response but not
necessarily the most profit.

http://www.WorldsTopMarketers.com 1 8



eva almelda

After receiving a

bachelor's degree in

Power Promote
Your eBooks

pharmacy from the Everyone is taking advantage of free eBooks as a promotional

University of British
Columbia, Eva moved up

tool to drive traffic to their site as well as boost sales (or even as

to Kitimat, in Northern educational tools). Other authors are writing eBooks in avariety

British Columbia, Canada  of genres ranging from science fiction to romance to "how to"

to practice community

: books.
pharmacy. She lives
there with her husband
and two children. So, after you have created your eBook, how do you go about

promoting it? Some ideas include:

Signature Files

Ebook Reviews & Interviews
Download Sites (free ebooks)
Press Releases

Resources (study epublishing)
Awards

Ebook Clubs

Chatrooms

Radio Shows (Online & Offline)
Link Exchanges
Bookmarking

Flyers

Web Rings

Announcement Lists
Search Engines
Directories
Affiliate Programs
Web Sites
Contests
Conferences
Bulletin Boards
Join a community
Ezine Publishing
Post cards
Autoresponders
Email Courses

http://www.WorldsTopMarketers.com



eva almeida

Eva went online in mid-
1998 to look for medical
information for her
pharmacy clients and
noticed a huge amount

of misinformation online.

One of her goals was to
provide accurate medical
information as well as
counselling to people
interested in finding out
drug interactions and
other health-related
concerns.

Thefirst thing that you can do to promote your ebook, is offer it
to people who you are in contact with via email. Include a men-
tion of your ebook in your signature file (examples here) in your
email discussion lists, especially those active groups that are
geared towards eBooks such as:

AnEbookChat-subscri be@onelist.com
Ebook News-subscribe@onelist.com
ebook-community-subscribe@yahoogroups.com

Upload your free ebook or excerpt to your site using an FTP
program such as CuteFTP at http://www.cuteftp.com or

WS FTP. Then either give it away free to all your visitors to
increase your traffic, sell it for extra profits, or give it away as
prizes to your ezine subscribers.

Get reviewed... Offer reviewers a free copy in exchange for an
eBook Review on their site.

Severa review sites include;

http://www.ebook-reviews.net

http://www.ebookconnections.com

http://www.i nscri ptionsmagazi ne.com

http://www.wordweaving.com

http://www.bl ether.com

http://www.scribesworld.com

Create a page specifically for your eBook with appropriate M eta
Tags and submit the page to the top search engines and directo-
ries.

http://www.WorldsTopMarketers.com



Eva Almeida is also a
proud Founding Member
of the International
Association for Online
Professionals at
http://www.i-Cop.org
which strives to protect
consumers from online
fraud and poor business
practices.

eva almeida

http://www.altavista.com

http://www.excite.com

http://www.google.com
http://www.alltheweb.com (Fast)
http://www.directhit.com

http://www.hotbot.com

http://www.lycos.com

http://search.msn.com

http://www.netscape.com

http://www.webcrawl er.com

http://www.canada.com

http://www.slider.com (plus a free encyclopedia)

Pay Per Click Search Engines

(PPCs) allow you to pay per visitor visiting your site and can
provide alow cost method of promoting your ebook. There are
dozens of these types of PPCs available and hereis alist to get
you started (full list is at: www.payperclicksearchengines.com)...

http://www.Goto.com
http://www.FindWhat.com
http://www.K anoodle.com

http://www.Ah-ha.com

http://www.Bay9.com
http://www.7Search.com
http://www.SearchHound.com

http://www.ePilot.com

http://www.NetFlip.com

Pay Per Click Promotion provides targeted traffic from all ma-
jor search engines with rates as low as $0.07 per click.

http://www.WorldsTopMarketers.com 2 1



eva almeida

Eva's online passion and
current expertise is on
electronic books or
ebooks, so she has
dedicated an entire
collection of sites and

newsletters to this topic.

She is the publisher of
the popular, eBooks N'
Bytes Informer ezine,
the weekly eBook
Broadcast Bulletin and
the eBook Reviews
Weekly. She also does
web design (Marketing
Edge Designs) creating
web sites, 1ogos, ebook
covers, and banners for
selected clients.

Have a tough time choosing keywords? Here are 3 sites that
reveal the Internet's most popular keywords:
http://www.goodkeywords.com

http://www.wordspot.com

http://www.wordtracker.com

Directories

Submit your eBook to as many major directories as possible in
order to have a positive impact on your link popularity in Search
Engines such as Google. First, purchase the paid submission for
Y ahoo! and LookSmart. Then submit your site for free to the
Open Directory Project since it provides results for AOL.

Yahoo.com (costs $299 per year!)
L ooksmart.com (costs $199)

Dmoz.org (Open Directory Project, free)

eBook Directories

Here are a few directories that you can start off with if your
eBook isfree:

http://www.ebooksnbytes.com

http://www.free-ebooks.net

http://ebooks.searchking.com

http://www.ebookdirectory.com

http://www.e-bookdirectory.com

http://www.mcpromoti ons.com/e-books.htm

http://www.web-source.net/free ebooks.htm

http://writers-bbs.com/i nkspot/?f orum=ebookpromo

http://www.ebookpal ace.com

http://www.ebooksearchengine.com

http://www.ebookjungle.com

http://www.infopost.com

http://www.WorldsTopMarketers.com
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http://www.zdnet.com

Download Sites

http://www.download.com

http://www.upload.com

http://www.tucows.com

http://www.davecentral.com

http://www.shareware.com

http://www.jumbo.com

Please note that many of the above sites are more for software
than eBooks, but you can still submit your free eBooks to them.
Check out the next site for many more places that may display
your eBooks:

http://www.euro-share.com/uplinks.asp

If you sell your eBooks, you can also apply to sell them at the
following eBook sites:
http://www.booklocker.com

http://www.ebookhome.com

http://www.mypublish.com

http://www.ebookmall.com

http://www.amazon.com

http://www.borders.com

http://www.bn.com (Barnes & Noble)

Most of these sites charge fees or percentages of your sales and
it isjust a sample of the virtual bookstores available (see http://
www.ebooksnbytes.com/publishers.shtml for alarger list. Read

the fine print on any contract or terms of service since some
sites may require their publishing services for lower listing fees.

http://www.WorldsTopMarketers.com 23
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Don't forget to create a press release on your new eBook and
first submit it to http://www.ebookbroadcast.com. Visit http://
www.gebbiepress.com for alist of other media contacts, http://

www.onlinenewspapers.com for alist of newspapers online and

http://www.newsbureau.com for extensive resources and serv-

ices for sending your release. Another effective press release
service that is worth looking into is InternetWire. Y ou are wel -
come to refer to an article that | wrote on planning your press
releases at http://www.ebookbroadcast.com/resources/ as well

as the The Publicity FAQ - questions and answers about getting
media coverage found at www.yudkin.com/prfag.htm.

Y ou could also create an affiliate program, if your eBook is for
sale and there is a brand new service out that will get you set up
very easily at: http://www.simpleaffiliate.com/ Y ou could even

use Clickbank, since it automatically comes with an affiliate fea-
ture as a benefit of using their third party payer services to ac-
cept credit cards.

Next, we will discuss some resources to examine to help you
promote your ebooks as well as other proven methods.

Resour ces

How to Publish and Promote Online by M.J. Rose and Angela
Adair-Hoy available at Amazon.com (Excellent!)
http://www.amazon.com/exec/obidos/ASIN/0312271913/

e-Lectrify Your Sales: A Writer's Guide to e-Publishing $uccess
by L eta Nolan Childers from DiskUs Publishing
http://www.di skuspublishing.com/el ectrify.html

http://www.WorldsTopMarketers.com 24
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Practical Tipsfor Online Authors 2001 Edition by Lida E. Quillen
from Twilight Times Books

http://www.twilightti mesbooks.com/practical tips.html

Electronic Publishing, The Definitive Guide. The 2001 edition
of Karen Wiesner's book http://www.avidpress.com/wiesner.htm

"Marketing and Self-Promotion” by Astrid Cooper is enlighten-
ing http://www.twilighttimes.com/A Cooperda.htmi

The July issue of eBook Ecstasy contains an article by Char-
lotte Boyett-Compo on "How Not to Promote Y our Book." She
suggests some ideas on how to advertise on the net. First and
foremost, always include info on your books in your "sig" line.
Send press rel eases to ezines, appropriate web sites, newsgroups
and to your online friends who in turn will post the info other
places you might not think of. Submit articles to paying and
even non-paying e-zines and newsl etters, especially if they will
include the url to your website. Join online communities such
as SFF Net if you write SF/F at http://www.sff.net

Web Sites
Authors Den offers great promo opportunities.
http://www.authorsden.com/

No doubt you have submitted your web site url to a number of
search engines and web sites. If not, check out Virtual Promote.
http://www.virtual promote.com/

Lorna Tedder's"Y our Free Book Promotion Countdown Check-
list" http://www.geocities.com/~lorna tedder/virgins.html

http://www.WorldsTopMarketers.com 25
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everyone from the
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sion called AnEbookChat
on the many ideas for
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ebooks. Another special
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helpful list of sites to
submit ebooks to. And
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of her contributions to
this article.

eva almeida

Hereisasmall list of ebook awards that you can apply for...

Independent E-Book Awards
http://www.e-book-awards.com/indie-intro.shtml

Frankfurt E-book Award
http://www.frankfurt-ebook-awards.org

Eppie Awards
http://www.ecl ecti cs.com/epic/

More awards are listed at:
http://www.ebooksnbytes.com/awards.shtml

I hope this gives you some ideas on how to promote your eBooks
since this electronic medium is very effectivel

© 2001 Eva Almeida
Eva Almeidais the owner of eBooksnBytes.Com and is the pub-

lisher of eBooks N' Bytes Informer. Subscribe to her newsl etter
by sending an email to ebooksnbytes-subscribe@topica.com.

WHY THIS ARTICLE WAS SO EFFECTIVE

I was asked many times over the same questions about how an
author can promote his or her ebook online. It inspired me to
write an article for those who are new to internet marketing as
well as ebook promotion. It has now become an ongoing project
-- | add new articles to the series every few months as well as
keep the previous articles up-to-date as much as | can.
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